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CORPORATE -
OVERVIEW

2004 2005 2006 2007 2008
Total Market 955,229 vehicles 988,269 962,521 1,049,982 ; ;
Toyota sales 201,737 202,817 213,839 236,647
(excl. Lexus) (#1) (#1) (#1) (#1)

LM Domestic

45,940 39,441 33,000 48,372 ,
Sales //21'2‘529\

EXports 65,400 68,989 80,000 97,688 k101,563 (record
P ($1.2bn) ($1.3bn) ($1.5bn) ($1.8bn) ($1.7bn

146,060 141,467
Production 109,862 109,222 113,000 44% of Aust. 44% of Aust.
production! production!

In 2008 Toyota Australia launched the 2012 Presiden ts Goals
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What do we know about action on climate

change

5%

understand their carbon
emissions

15%

engaged their supply chain
on environmental
considerations

50%

no environmental impact
assessment for products

Environmental Sustainability
and Industry

Road to a sustainable future

60%

no action to reduce carbon
emissions
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Government, Business & the Battle Against Climate

Change

Economist Intelligence Unit 2009

- 18-24% have assessed or taken
action on upstream supply risks

- 62% have implemented energy
efficiency measures

- 23 % have assessed the lifecycle
Impacts of products and services

- 79 % feel that many firms are
using climate change merely as a
marketing tool
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TMCA Carbon Footprint

O Direct emissions B Indirect emissions
0 Non Production O Embedded Materials
B LM A/C gases O Imported A/C Gases
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Shutdown Energy monitoring

Asgegs/
Reassess

SenTini ey
Improvement

2007/08 — 2642 MWh

22%

2008/09 — 2072 MWh @ TOYOTA
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Use of Recycled Materials in Manufacture
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Reducing Greenhouse gases

Production COz Emissions . ..
Tonnes C02/ Vehicle Non-Production COz Emissions

Tonnes CO2

05/06 06/07 07/08  08/09 05/06  06/07 07/08  08/09
I Target I Actual .
EEE Baseline e Target . Actual

31% reduction in manufacturing gas use
25% reduction in manufacturing electricity use

32% decrease in CO2 emitted per vehicle manufactured

Further EREP Opportunities @ TOYOTA
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Building Energy
Efficiency

Office Equipment
26%

Air Conditioning
36%

Miscellaneous
7%

Air Handling Equip.
4%

Lighting \,_ Kitchen Equipment
23% 4%

Toyota CHQ Total Electrical Consumption by End User Group
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Case study: Coolbiz/ Warmbiz

Introduced in 2005

Dress for comfort and rely less

on the air conditioning.

Welcome to Toyota Australia

We have introduced Coolbiz in
this building.

By increasing the summer
operating temperature in our
offices to 26°C, we expect to ‘ t
save approximately 20 tonnes of Sl h
CO, emissions per mon th

5.1 % reduction in in energy

use at corporate HQ

Corresponds to 20 tonne per

month CO2 saving. @ TOYO
YOTA
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Emerging Issues:. Embedded Carbon

Manufacture

Supply chain

Lifecycle

CO2 Emissions

On Road
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Sustainable Products

' HYBRID |
SYNERGY
U DRIVE |

Promoting the Increased Use of Hybrid Vehicles

Global sales: Toyota hybrid vehicles
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=» CO: emissions
reduced:

/ million tonnes
* Fuel saved:

2.7 million kilolitres
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Electricity costs as a percentage of sales by sector ~ Gas cost as a percentage of sales

1 1

1 1
Commercial construction I 1 Commercial construction
1 1

Miscellanecus manufacturing Miscellanecus manufacturing

Electrical & electronics products Electrical & electronics products

. . Machinery & equipment
Machinery & equipment

Transport equipment

Transport equipment
Fabricated metals

Fabricated metals
Basic metals

Basic metals

Construction materials

Construction materials
Chemicals, patroleum
B coal products
Chemicals, petroleum
B coal products
Paper, printing & publishing

Paper, printing & publishing Wend, wiood products

1
1
1
1
I
I
1
1
1
1
1
I
I
I
1
1
1
1
1
I
I
1
1
1
1
1
1
I
I
1
1
1
1
1
I
I
1 B furmiture

Wood, wood products & furniture
Textiles, clothing & footwear

Textiles, clothing & footwear Food & beverages

Food & beverages All firms

U

. 0 0.2 04 L 0.8
All firms

A5 a " of sales

o b2 nees o6 s @ TOYOTA

A5 a % of sales
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Energy savings

Distribution of electricity savings
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Opportunities in the everyday

Hot Water Boilers & Pumps & Fans
Steam Systems
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Refrigeration &
Lighting Equipment Cooling Equipment & TOYOTA
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The biggest opportunities are in upgrading

boilers and pumps

_ _ perannum)
Refrigeration
and cooling,
280 Hot water,
boilers and
Lighting, 169 steam (gas),
811

Compressors,
336

Pumps, 769

Potential savings by technology (ktonnes CO2
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Replacement Plans

%
100 - m Hot water boilers and steam systems @ Pumps and fans
@ Compressed air 0O Lighting
O Refrigeration and cooling equipment

Next year 1-2 years 3-4 years 5-10 years > 10 years No plan
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Solar Thermal Array — Egypt
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Costing process heat-  Energetics 2005

Cost of process heat by source
Flate plate collector - air | ?
Parabolic trough (IST) 400°C |
Parabolic trough (IST) 120°C |
Evacuated tube 150°C | ]
Evacuated tube 120°C ——
Evacuated tube 50°C —
Glazed flat plate 85°C | —
Glazed flat plate 50°C | —]
Unglazed flat plate 50°C | —
Unglazed flat plate 35°C |
Electricity small-med user | D
Electricity large user | T
LPG |
Brown coal briquettes | ——]
Natural gas small user | o ———
Natural gas large user [
0 5 10 15 20 25 30 35
($/GJ)
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CANT WAIT FOR TOMORROW {3 ;)
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